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H
and sanitisers on board

To help w
ith hand cleanliness, w

e have installed hand sanitisers on each of our buses  
and w

e encourage our custom
ers to use it w

hen entering/leaving the bus.

Face
 coverings

Face coverings are m
andatory on-board unless people are m

edically exem
pt.  

W
e encourage all those w

ho are exem
pt to show

 a H
elping H

and Card.
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Safe Hands

Increased cleaning

W
e have enhanced cleaning regim

es throughout the day and  
before our buses enter service – w

ith special focus on  
touch points such as handrails w

ith anti-viral w
ipes.

increased cleaning  
of high-touch points

sit in a 
w

indow
 seat

w
ear your face covering 

unless exem
pt by law

use hand sanitiser 
available on board



Social distancing

Signage is clear inside all of our buses asking custom
ers to sit in w

indow
 seats.

O
n board announcem

ents

W
e have recorded m

essage that play regularly throughout a journey rem
inding people  

of the Covid rules on board.

B
usy bus checker

A
s w

ell as being able to view
 your bus’s exact location on a m

ap, custom
ers can now

  
also see how

 busy their bus is – allow
ing them

 to m
ake the decision to travel  

or to w
ait until the next service com

es along.
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Safe Hands
increased cleaning  

of high-touch points
sit in a 

w
indow

 seat
w

ear your face covering 
unless exem

pt by law
use hand sanitiser 
available on board



P
rotective 

screens for our 
drivers, travel 
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FH�

spaces.

:
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protective screens 

on all our buses, 
in the travel shops 

and colleague 
RIÀ

FH�VSDFHV� 
 to keep everyone 

safe.
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M
elaphones 
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They provide a com
plete Covid secure barrier as part of the Covid screen that  

allow
s im

proved com
m

unication betw
een drivers and custom

ers.

Tem
perature checks for em

ployees

Infrared therm
om

eters in place at all depots so that all colleagues can check  
their tem

perature at the start of each shift. W
e insist colleagues use the  

anti-viral w
ipes to clean each unit before and after use.

Space and face in the w
orkplace

Face coverings are to be w
orn in com

m
on areas of our buildings at all tim

es.

W
e have re-purposed room

s to enable appropriate space for our drivers to  
safely take their m

eal breaks, including using local hotel room
s if appropriate.
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w
ear your face covering 

unless exem
pt by law



Prom
oting access to em

ployee assistance program
m

e for m
ental health and w

ell being

A
ll colleagues have access to the Colleague H

ub A
pp; hapi 
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GHQWLDO�
telephone counselling and legal inform

ation service that operates 2
4

 hours a day, 3
6

5
 days a year.

Im
proved com

m
unication

W
e’ve launched a new

 com
m

unications app B
link w

here w
e can reach our colleagues instantly, straight to 

their sm
artphones. It has a sim

ilar feel to a social m
edia platform

. B
link also gives colleagues the opportunity 

to m
essage m

anagers and contact other colleagues in a com
m

unity safe environm
ent.

Cam
paigning for key w

orker vaccinations

W
e are w

orking closely w
ith our trade association The Confederation of Passenger  

Transport and the D
epartm

ent for Transport, to try and arrange for bus drivers to receive  
their Covid vaccinations as a priority group, w

hich is now
 underw

ay in som
e areas.
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•  O
ur planning experts w

orked very closely w
ith each local authority and other 

im
portant clients and stakeholders to ensure the services w

e are operating are 
appropriate for each area.

•  W
e are again reducing services in this current lockdow

n, to m
atch dem

and and as 
stipulated by governm

ent. W
e have ensured that all routes (except those running 

to tem
porarily closed tourist destinations) continue to be served. W

e have targeted 
reductions focussed on our m

ost frequent services w
here possible, as even after the 

changes, w
e are still providing a turn-up-and-go service.

•  W
e have changed our w

ebsites and roadside tim
etables as needed, so these still 

convey accurate inform
ation.

•  W
e are an agile business, and w

ill increase services again as soon as restrictions are 
eased and/or custom

er dem
and increases again.
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W
e’ve m

ade sure that w
e have continued to operate our services throughout the pandem

ic for our local 
com

m
unities, including services on Christm

as D
ay in som

e areas.
O

ur approach has been to m
inim

ise any disruption to our custom
ers, w

hilst reducing services to com
ply  

w
ith governm

ent guidelines, to ensure that the vital local and central governm
ent funding w

e’ve  
been receiving during the pandem

ic is not w
asted.



The m
ain objectives of the cam

paign are to:

• To encourage our passengers back and feeling safe.
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•  W
orking w

ith the CPT m
arketing forum

 a robust cam
paign strategy, behavioural research,  

m
edia pitch and engagem

ent w
ere all undertaken.

•  The recom
m

endation is to use a ‘THERE’S A BUS FOR THAT’ slogan that covers all aspects  
of getting people back into a norm

al life by using the bus.
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O
ur goal has alw

ays been to protect our business, save jobs,  
serve our com

m
unities and operate com

m
ercially;

A
long w

ith our ow
ners G

o-A
head, w

e have kept cam
paigning w

ith our trade association the Confederation  
of Passenger Transport and the D

epartm
ent for Transport to reduce the negative m

essages around  
using the bus. A

 cam
paign to get people back on board has been collaboratively put together.



At a local level w
e w

ill w
ork alongside this w

ider cam
paign w

ith our ow
n m

essaging that com
plem

ent these:

•  W
e w

ill highlight local places of interest for people to reconnect.

•  R
em

ind the com
m

unity of the role the bus has to play to help ease congestion and im
prove air quality.

• Incentivise travel w
ith discount offers.
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•  Introduce sm
arter paym

ent technologies w
ith the introduction of im

prove contactless  
- Tap O

n
 and Tap O

ff, w
ith a best daily fare guarantee.

•  Launch a new
 custom

er app per bus brand, enabling easier journey planning and ticket  
purchases for period passes.

•  W
e are looking forw

ard to the recovery period, w
hen w

e w
ill w

ork closely w
ith governm

ent and our 
partner local authorities, in the rapid transition from

 the current arrangem
ent back to our successful 

com
m

ercial m
odel of operation.

•  O
nce w

e get back to this, w
e can continue w

ith our previous plans  
to continually increase the num

bers of people using buses, thereby  
contributing to the country’s econom

ic recovery. W
e also w

ant to get  
back to our regular purchase of new

 low
 or zero em

ission buses,  
w

hich directly help air quality and carbon reduction.
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